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SYLLABUS 

DIGITAL MARKETING IN SUPPLY CHAIN MANAGEMENT 

Code : VACLM2302 

Weekly hours: 6                                                                                                   Total Hours: 20 

Course Objectives:  
1. To understand the fundamentals of Digital Marketing in Supply Chain Management. 
2. To understand the importance of Digital Marketing Assets. 
3. To recognize the impact of digital marketing strategies, digital promotion and digital marketing 
plan. 
Course Outcomes: 
1. Understand the applications of principles of Digital Marketing Fundamentals in SCM. 
2. Define various platforms used in Digital marketing in SCM. 
3. Develop compelling content digital media and its advanced strategies in SCM. 
 
Course Content: 
Unit – I    Introduction to Digital Marketing in SCM 
Basic of Online Marketing; Difference of Internet Marketing vs. Traditional Marketing, Search 
engines basics; Key points of internet marketing; Basic terms used in Internet marketing; Structure of 
Online Marketing.                                                                                                                      (4 Hours)          
                                                              
Unit – II Digital Marketing Assets in SCM 
To rationalize the use of different assets that would be useful for a Digital Marketing Application. 
Learn about different assets like website, Branded assets (logos, icons, acronyms), Video content 
(video ads, product demos), Images (info-graphics, product shots, company photos), Written content 
(blog posts, eBooks, product descriptions, testimonials) and Social media pages.                           

(5 Hours) 
 
Unit – III Digital Marketing Strategies in SCM 
Understand multiple strategies such as Paid Search Advertising, Search Engine Optimization (SEO), 
Social Media Marketing, Content Marketing, Native Advertising, Email Marketing and Affiliate 
Marketing.                                                                                                                                  (4 Hours) 
 
Unit – IV Digital Promotions in SCM 
Affiliate marketing, Display Advertising, Email Marketing.                                                    (3 Hours) 
                                                                                                                                  
Unit – V Design a Digital Marketing plan in SCM 
Design digital marketing plan, SWOT, situational analysis, key performance Indicators in internet 
marketing Digital Landscape, P-O-E-M Framework.                                                               (4 Hours) 
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